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Consumer Boycott

Two people in your school are selling trainers.  The pairs of shoes are identical and you want to buy a pair.  One of the sellers is a known bully who waits after school to terrify younger pupils; the other is a lovely person and a good friend.

Who do you buy the trainers from?

If you choose not to buy from a person who you dislike personally then you are already using your rights as a consumer to boycott certain sellers.  You have chosen not to give your money to someone you disapprove of and it is your right as a consumer to do so.  And this right extends beyond your school and out into the wider market.

Many people boycott products or companies because they do not like the way the product is made or the practises that the company indulges in.  Boycotts tend to be about human rights, the environment or animal welfare and it is a way that consumers can force a company to clean up its act or change the way it does business.

Case in Point 1: In 1997 campaigners discovered that John Lewis (a department store and owner of Waitrose supermarket) owned a shooting estate in Hampshire.  The company reared pheasants and took store managers there for weekends to shoot the birds as a ‘thank you’ for their hard work.  A boycott of the company was launched to try to persuade them to stop the practise of killing birds for fun.  Leaflets were produced, demonstrations organised and people simply boycotted those shops.  The company, worried about the negative publicity and how this would damage sales, closed its shooting club.  The victory took four years to secure.

Case in Point 2: In the 1990s environmental campaigners from all over the world united to condemn Mitsubishi.  The company that makes cars and electrical items among other things was the world’s largest corporate destroyer of the world’s forests.
 Their logging operations extended from Malaysia and the Amazon to Siberia, Canada, and the United States.  On top of that they were to build a pipeline for oil development in Burma which would displace twenty traditional communities from their homes. The boycott was called off in 2002 when the company agreed to make important changes in their wood and paper production and would become more responsible about forest management.

Vegans as consumer boycotters

Our food choices are freely made.  We are free to eat one item but not another, not simply because of the taste of it or whether we are hungry but because of what the product is or who made it.  Vegans won’t eat any animal products and as such they are boycotters of the animal slaughter trade (milk and egg production also involves the slaughter of millions of animals).  They don’t agree with what these companies do and so they have chosen to give their money to people who produce foodstuffs without harming animals.  It’s voting with you wallet, which is exactly what you do when you buy the trainers from the good guy instead of the bully! 

Boycotting the Baddies

Take a look at the Ethical Consumer Web site (www.ethicalconsumer.org).  They have a list of consumer boycotts around the world.  Choose one and research it thoroughly.  It may be a company boycott such as Procter and Gamble or it may be a product boycott such as meat.  Write a report on that company and its activities or the product and how it was produced.  Why do people boycott it?  What do you think of their reasons?  Would you join this consumer boycott knowing what you do about this company or product?  







� http://www.ethicalconsumer.org/boycotts/successfulboycotts.htm


� http://www.ran.org/news/newsitem.php?id=230&area=home


� http://www.ethicalconsumer.org/boycotts/successfulboycotts.htm







